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Category of Retailers

Modern Retail

Chain Stores
Convenience Stores
Gourmet Stores
Hypermarkets
E-Retail Websites

Traditional/ Conventional Reftail

Technically sophisticated and extensive fruit shops
Fruit stalls

Road side open fruit stalls
Road side fixed hand carts
Moving Hand Carts

Fixed fruit basket operators
Portable fruit basket operators

®
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Road side open fruit stall
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Moving Hand Cart/ Seasonal Fruit Operator
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Roadside Fixed Handcart/ Seasonal Fruit Operator
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Seasonal Fruit Basket Operator/ Fixed fruit basket
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Portable Fruit Basket Operator







Seasonal Fruif Basket Operr/ Fixed fruit basket



Seasonal Fruit Basket Operator/ Fixed fruit basket



seasonal Fruit Basket Operator/ Fixed fruit basket
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Article: The Buying Habit- Indias Modern Retailers
bleeding money frying to beat corner stores.

Indias new government is widely expecfed fo ease resfricfions on foreign
investment and open up several sectfors. Bufl infernatfional competifion
wont be increasing in multi-brand refail, or supermarkefs fhat sell a
varielty of products and brands. The rafionale, as new commerce and
indusfry minister Nirmala Sitharaman said, is that farmers and small
fraders might be affected if you open the floodgates of mulfi-brand
refail .

A number of large Indian companies already operate such sfores. And
they are losing money frying fo gerf Indians fo buy food and groceries,
the largest component of fthe refail pie, from modern ouflefs rather than
The ubiquitous corner shops and carfs fthat sfock up 7o meefl seasonal
demand and local fasfes.

Indias fop fen modern food refallers reporfed accumulafed Ilosses of
Rs 13,000 crore (52.2 billion) during the 2013-14 fiscal, rafings firm Crisil has
estimared in a reporf. While revenues in the secfor have ballooned from
Rs3,000 crore (S500 million) in 2008 fo Rs23,500 crore (54.05 billion) now,
losses have kepfl pace.

The bad news for modern refailers I[s fthaf food accounfs for fhe mosft
revenue and is the product cafegory that drives walk-ins fo refail sfores.
Vearly 70% © adias refail frade, estimatfed o be a $500 biffion busine
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Penetration of modern retail

Categories

Food and sroceries
Home and Furmishings
Books and music

Footwear [ 1 5.5
Consumer durables [ - 7

Quarts | Q=.CcOoIm Data: CRISIL

For global retailers such as Walmart and Tesco, food and groceries account
for more than 50% of revenues. While the segment typically has low margins,
it is attractive globally because it is largely insulated from the pressures of e-
commerce. Global and chain retail accounfs for a litfle over five percent of
the overall refail markef, according fo indusfry chamber Ficci.

Crisil studied Indias top fen food refailers, including Best Price Modern
Wholesale stores, Mefro Cash & Carry India, Aditya Birla Retail, Bharfi Retail
Lfad, Reliance Fresh Lid, and Irent Hypermarketl Ltd. Best Price is operafed by
Walmarts India unif, while Mefro Cash and Carry is operated by fthe Indian
arm of Germanys Mefro AG. IThe ofthers are subsidiaries of Ilarge Indian
conglomerates.

Crisil forecasfs fhat fthings are going fo gel worse before they begin fo gef
beftter for the big operafors. Losses will peak in 2017, atf Rs17,000 crore(S2.93
billion). Buft with government policy being what if is, there is litfle hope for
buyouts or consolidafion, or new internafional players. Instead, firms will have




Source : gz.com

Writer : Mr. Srufthijith s The edifor of
Quartz India, published in collaboration
with Scroll. He has covered media,
business and polifics in India for more

tThan six years at The Economic Times,
Mint and PaidConftent.
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The Indian Kaleidoscope Emerging frends In
Retail- PWC & FICCI

Future Outlook : The one difference between the

fraditional mom-and-pop shops Iin India and the
fraditional mom-and-pop stores in the West is that the
latter, historically, were relatively Iinefficient as
compared to the modern frade. However, it is proved
that the traditional mom-and-pop stores and outlets in
India are ultra-efficient and have been able to
compete very successfully with modern retail for a
very long period of time. Modern trade has expanded
dramatically, but the classical, traditional mom-and- @A
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The Organized Operations of Unorganized
Retail
supply Chain Management

v'Product Knowledge- In depth and with high level of

expertise due to it being the only source of income and
way of life.

v'Marketing- Knowing the customers and their needs.

sensitive in identifying and meeting these needs to add
value.

v'Operations- Daily procurement, timely transportation, fresh
sales and minimum carried over inventory. Sensitive to
seasonal changes in taste and preferences of customers.

vInventory Management- Daily
v'Display- Live and re-organized with every sale.

v HR- All operations with the help of family members or
trusted friends/ partners

v'Finance- Minimal requirement due to lean and flexible
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CITRUS

111.47 Lakh Tones

Latest Production

Main fruits of this Groups
Advanced Technology
Pre-cooling

Transporant and Storage Life
Transport for Quality

Sensibility to

Lime/Lemon, Mosambi, Orange (Mandarin)
Tissue Culture and Micro — propagation
Forced air

8-10 weeks

Waxing

Refrigeration , Ethylene and Odours
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AREA, PRODUCTION AND PRODUCTIVITY OF CITRUS

YEAR AREA %0F TOTAL PRODUCTION %0F TOTAL PRODUCTIVITY
(IN '000 HA) FRT.AREA (IN "000 MT) FRT.PRODUCTION (IN MT/HA)
1991-92 386.9 13.5 2821.7 9.9 7.3
2001-02 618.5 15.4 4789.1 B lis 17
2002-03 562.6 14.9 56717.2 12.6 10.1
2003-04 683.3 14.6 5786.9 12.7 8.5
2004-05 708.2 14.3 5932.9 12.0 8.4
2005-06 742.3 13.9 6139.0 111 8.3
2006-07 798.0 14.4 71450 12.0 9.0
2007-08 867.0 14.8 8015.0 122 9.2
2008-09 923.0 15.1 8608.0 12.6 9.3
2008-10 987.3 15.6 9638.0 13.5 9.8
2010-11 846.0 13.3 7464.0 10.0 8.8
2011-12 915.1 13.6 79221 10.4 8.7
2012-13 10425 14.9 10089.7 12.4 9.7
2013-14 1077.7 14.9 111471 125 10.3
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STATEWISE AREA, PRODUCTION AND PRODUCTIVITY OF CITRUS

Area in ‘000 HA, Production in ‘000 MT and Preductivity = MT/HA

201112 201213 201314
STATE AREA PRODUCTION PDY. AREA PRODUCTION PDY. AREA PRODUCTION PDY.
ANDHRA PRADESH 1345 1886.9 140 2634 3800.6 15.0 1374 19134 139
MAHARASHTRA 28560 1268.0 4.4 2770 861.0 31 2750 1761.0 6.4
MADHYA PRADESH bb.2 79510 144 6a.7 1188.0 17.3 718 1240.8 173
PUNJAB 46.3 942 8 204 492 1015.6 206 0.4 10442 207
GUJARAT 40.2 4261 10.6 408 4331 10.6 411 449 2 109
RAJASTHAN 208 33056 159 247 4556 18.4 241 433.2 18.0
KARNATAKA 18.3 400.6 219 181 399.0 220 17.3 379.3 219
ASSAM 285 2809 99 30.2 3234 10.7 288 2941 10.2
ODISHA 27.8 269.0 9.7 278 270.7 9.7 275 268.0 9.7
HARYANA 177 214.2 121 18.8 2251 120 19.4 2354 121
OTHERS 2408 1109.0 4 6 2338 1177 48 3849 31286 8.1
TOTAL 915.1 7922.0 8.7 1042.5 10089.7 9.7 1077.7 111471 10.3

Source - All India 2013-14 {(Final Estimates), Department of Agriculture & Cooperation.
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scenario for The South African Citrus Growers
strengths

- Good Technology and infrastructure for production, packing and export
- Good port infrastructure and logistic connectivity

- Large plantations and rise in production in the near future

- Existing presence and good reputation in many markets

Weaknesses
- Unfair and strict protocols compared to other citrus exporting countries

Opportunities

- Growing income levels and economic growth in most emerging markets
including India

- No Valencia, Navel and Lemon production in India

- Plenty of promotion opportunities

Threats ®
- Overproduction from Egypft @A
- Low freight rate and relaxed protocols from Egypt

- Increase in production of Indian Citrus
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